Automation
in Hospitality

Terminator or Innovator?
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How It Is going
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How It Is going
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What's around at home?
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Back to hotels
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New faces

Delivery, Guiding, Express, Takeaway @

@ Take an elevator by itself

Avoid obstacles by itself and automatically recharge @

-_ — @ Automatically make calls







Neue Generation Chatbots
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Offer a digital Guest Journey with straiv!
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"1 need your
clothes, your
hoots and your
motorcycle.”










Population by age and sex, EUROPOP2019, Slovenia
2019 2100
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A Joker Out Official *© &
& JokerOutBand

We have decided to end our celebration tour
with a surprise concert on the 1st of December
in a very special city - Can anyone guess
where? &

Tickets are online now.
We're looking forward to seeing you!

01:45 AM. Nov 14, 2023 . X for Android

180 Retweets 2640 Likes
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How three different hotels react
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Booking Gaps - /ﬁ « Restrictions
Competitor pricing * (pre-paid, non-refundable,

minimum length of stay)
Hotel Occupancy » @ 333%

Target Markets - _ * Sudden, unexpected
(tourists, business = market changes
clients, walks-ins, etc) ! (weather, strikes, etc)

Destination/location - hat %
== - * Major Events

Guest reviews - .
(concerts, sporting events,

Time to arrival city-wide conferences etc)

Duration of Stay - :g « Trade Fairs

* General influences
(business cimate, political changes)



How does it work? _|
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Source: https://www.analyticsinsight.net/



Wyndham Hotels & Resorts Taps Canary

Technologies to Power Its New Al-Enabled . _ _
Guest Engagement Platform In a ‘World-First,” Marriott to Use Al to Design New

Hotels
_SUBMITI'ED SUCCESS STORY
By Kurt Stolz on 2 March 2021 @ Share
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The platform will be deployed at more than 6,000 U.S. and Canadian hotels, making it one of the largest rollouts
of guest-facing Al technology in hospitality.

Accor harnesses the power of Al
10.13.2023

Accor, a global hospitality player, partnered with Deloitte to modernise
PROPERTIES

its customer services for luxury and lifestyle brands. Through a global
Hilton introduces Al customer service chatbot cloud telephony platform and advanced service based on artificial
Posted on 25 August 2020 intelligence, Accor is now able to provide personalised customer service

to its guests in over 110 countries.
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SERVE 360 REPORT: ——

Environmental, Social, and Governance Progress
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Megatrend Map

The Megatrend Map shows the twelve Megatrends.
They are the biggest drivers of change in business
and society and shape our future = not just in the
short term: They unfold their dynamics over decades,

The dynamic of a Megatrend is never linear or one-
dimensional, but multi-layered and even contains
oapposing currents, Megatrends influence each other
and often reinforce each other’s impact. The map
therefore also depicts the parallels and overlaps
between the Megatrends.
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>. sur 2 g , nor the
most intelligent,

but the one most
responsive to
change.

~Charles Darwin, 1809



Sascha Dalig

Hotelier | Keynotespeaker | Moderator

E: sascha.dalig@gmail.com
M: +49 176 6405 0006

LinkedIn: linkedin.com/in/sascha-dalig/
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